






 

 

EXHIBIT A 
 

Clean Team Information 
 

Clean Team Information concerns highly confidential, commercially sensitive information in respect of 
products or services within the scope of the Proposed Transaction, or in respect of which the Parties 
compete or may compete, or which are down or upstream to a product or service produced by DLR, 
including (without limitation): 

 Recent, current or proposed production and/or sales amounts and volumes, including market 
share data; 

 Recent, current or proposed company specific marketing plans, market evaluations or strategic 
plans; 

 Status of negotiations with recent, current or proposed customers, including win/loss data and 
records; 

 Recent, current, or proposed non-public prices, costs, fee schedules, pricing policies or plans; 

 Recent, current or proposed margins; 

 Information about current customers which is competitively sensitive, including costs, prices, 
profitability, marketing plans, product development plans or other specific customer 
information;  

 Details of any partnering, teaming, tolling, joint venture, supply or subcontracting 
arrangements with competitors that are not in the public domain; and 

 Any other confidential business information that could be used to reduce competition. 

Clean Team Information shall not include information that (a) is or becomes generally available to the 
public, other than as a result of a breach of this Clean Team Agreement; (b) is or becomes available on 
a non-confidential basis from a third party who is not otherwise bound by obligations of confidentiality, 
or is not otherwise under a legal, contractual or fiduciary obligation not to disclose the information; or 
(c) is independently developed without the benefit of Clean Team Information.  
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